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Show Notes
● Context: Clients have been launching, rebuilding and enhancing websites recently

with us
● MERCURY RETROGRADE is in effect (Sept 9-Oct 2): A time when the planet

Mercury appears to be spinning backwards in the sky. A time when technology,
travel, communication and contracts go a little "wonky." During this time it's great to
be mindful of the "RE-" meaning reflect, rework, revisit, refine, etc. Good time to run
backups.

● DISCERNMENT IS KEY for knowing what is going to be the best fit for you and your
business

● PLATFORMS: Squarespace, Wix and Wordpress (choosing the right one for you
comes down to personal preference, access, cost and capabilities).

● Ronii says "Your website is the main hub of your marketing, the center of your whole
business. If you don't have a website, you really don't have a business." Going on to
say "as consumers we research companies through their website, and when we
don't find one... you are not a real business." It's psychological!

● Ashley says "I envision it (your website) as your virtual brick and mortar... not just a
place to make sales."

● COMMON CONCERNS brought to us are: Frustration, budget, access (hands-on or
off) and support). Sadly to common denominator is horror stories of someone prior
doing clients wrong and taking websites hostage, charging insane fees, or not doing
a good job.

● Ashley coined the term: "Domania" - The chronic condition of buying too many
domains (www.whatever)

● (17:00) BEST PRACTICES Ronii shares how consumers view websites in an "F"
shape and when thinking about how to layout your site this is the shape you want to
focus on for and consider "prime real estate."

● (18:00) Ashley shares what not to do with your website menu. Reminding us to think
of it as your customer journey... "how do you want your customer to navigate your
website?"

● Terminology: "Above the fold" = Refers to anything on a website before you need to
scroll down to see more. Came from newspaper days. Don't give more than 1 call to
action "above the fold" on your site. It's confusing and leaves viewers with decision
fatigue.

● The power of pop-up windows. You may hate them but statistically they WORK!!
They will increase your opt-in by like 30%!
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● (25:24) STRATEGIC WEBSITE DESIGN Ronii and Ashley share their approach to
mapping out and designing websites.

● THE IMPORTANCE OF HAVING YOUR BRAND ASSETS & BRAND MANUAL aka
Style Guide: Files types (jpeg. png. pdf. ai. eps) and color types (CMYK for print and
RGB for digital, yes it makes a difference) for your logo, color palette (color codes)
and fonts. Stock images, brand photography and any additional graphics you might
use. Copy (words) you want to include on the site. Like writing a book you need to
write each page of your website (Minimum: Home page welcome statement, About
page company description, bio of owner/team, values, mission and vision
statements, Service page services (description, deliverables, prices etc), testimonials
(screenshot or written out) and contact info for your contact page).

● YOU DO NOT NEED TO BE AN EXPERT IN WEBSITES, YOU DO NEED TO
KNOW ENOUGH TO DIRECT YOUR VENDORS OR THOSE YOU HIRE.

● BE STRATEGIC IN YOUR SOURCING (hunting) for things like stock photography
that images are on-brand, the right colors, the write essence and vibe of your
company.

● (35:40) PRO-TIP: Write the copy (content or words) on your website as if you were
writing a letter to your dream client. This way it "speaks" to your audience.

● (37:12) PRO-TIP: Use Loom to direct your team on website revisions and
refinements. It's a free chrome or internet browser plugin that allows you to screen
record, camera record or both. Ashley uses this to direct her team when editing
websites to best express her thoughts, ideas and feedback. No need to write out
long emails of bullet point edits like "Move this picture to the right."

● (40:00) THINGS TO ASK, KNOW, AND CONSIDER:
● Always know your username & password for your website
● Bonus points if you know your FTP Password (ask the website developer for this)
● Make sure your website developer assigns you as an "admin" (for wordpress) or

"user" (Squarespace) on your site. Ideally you want to be the "owner." This is what
gives you access to your site's backend and the areas in which you "build" the site.

● Think of your website like a house: The address is the DOMAIN
(www.whatever.com), the land or property the house is built on is the HOSTING, and
the house itself is the WEBSITE.

● SSL Certificate: What makes a website secure or not. HTTP: is not secure vs.
HTTPS: is secure - Important for those accepting payment through your site gives
consumers peace of mind when sharing credit card information

● Know who you are working with: Website Developers (build the site, techies,
architects) vs. Website Designers (like interior designers, focus on the flow of the
site, UX, and make the site pretty) vs. Graphic Designer (Often create the visuals or
graphics on a site like banners, infographics, icons, etc). NONE are Psychic!

● UX = User Experience, how viewers will navigate the site.
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● BE SPECIFIC in your creative direction when building your website and describing
your aesthetic. When you say you want a "water element" do you mean river, ocean,
poolside...?

● Make sure you OWN IT (your website) - You are the contact on the ICAN. Main
contact, admin contact, and support contact will all be listed but you are the main!
Basically the element that says you "own it" (domain) and what is used when
brokering domains.

__________

Talk Show
Start your own business, they said. It'll be great, they said. Is it? Did you really start a business
to spend 6 hours writing one email about your new website? It's pretty and tells you how to work
with me. What more does it need to say? Being an entrepreneur can be frustrating and lonely.
Going to a local networking event and meeting a bunch of insurance agents, financial advisors,
and Avon reps is more frustrating and lonely because you can't help or work with them. And let's
not mention how hard it is to make friends as an adult, work or personal. FML.

Join us every week for Mimosa Hotline the Talk Show and listen in on the unfiltered
conversations of two smart blondes trying to figure out how to do this business thing. Nothing is
off-limits; business, life, relationships, squirrel updates... nothing. We'll dive into real talk about
what it's really like to build a business and fall into the trap of all the business gimmicks only to
find out that what works isn't a complicated formula. It'll get deep and messy and then we'll
make inappropriate jokes to lighten things up. But you'll feel less alone and hopefully more sane
in this weird adventure we call entrepreneurship. We think it will be unfiltered genius-ness.

__________

Meet Your Hosts

Ronii Bartles is a Business Strategist + Marketing Expert who helps entrepreneurs and
business owners break free of one-size-fits-all strategies + tactics to build unique systems and
processes that exponentially grow + scale their dreams. Learn more about Ronii at
https://www.roniibartles.com and download her free Marketing Calculator.

Ashley Roda is a Brand Strategist who supports experts and entrepreneurs as they navigate
to their next level of success from intention to integration and works with them to identify the
details that make them iconic and memorable. Learn more about Ashley at
https://iconicdetails.com and get her free 3 part video series on "How to own your iconic
authority & step into your next level success."
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__________

Be Our Guest
Are you interested in 20-minutes of our undivided attention!?  Request a Guest Hot Seat

Ronii and I (Ashley) are eager to share our knowledge, experience and expertise with you.
Ronii’s been in business for 15 years and brings a wealth of knowledge to the table as a
business strategist, marketing expert, COO and more! I’ve been in business now for 8 years
and offer you my knowledge as an image consultant, brand strategist and creative director.

A brief topic list to help you focus on where we can help you most:

BRANDING: Brand development (Identity, image, etc), brand design (graphics, logos, fonts,
colors (psychology of color), enhancing and elevating your customer experience, finding your
iconic details.

MARKETING: Marketing plans, messaging, content, content creation, calendars, ads, ideal
clients, target audience, business management systems, reports, efficiencies, operations.
Please take a moment to complete the following questionnaire so we can best prepare for our
time together.

Request A Guest Hot Seat
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__________

Connect with us:

Ronii Bartles
Instagram: www.instagram.com/iamronii
Facebook: www.facebook.com/iamroniibartles
LinkedIn: www.linkedin.com/in/roniibartles
Pinterest: www.pinterest.com/iamronii
Email: hello@roniibartles.com
Website: www.Roniibartles.com

Ashley Roda
Instagram: www.instagram.com/iconic.details
Facebook: www.facebook.com/ashley.lola.roda *Where we stream live
LinkedIn: www.linkedin.com/in/ashleyroda
Pinterest: www.pinterest.com/IconicDetailsAR
Email: ashley@iconicdetails.com
Website: www.IconicDetails.com
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